
THICK  CURVES 

Magazine  Portfolio



Thick Curves Sensation Magazine 
is East Africa’s first & only plus size 
magazine. It inspires style-savvy 
as well as celebrates the African 
woman’s curves. Our ethos is ‘Be 
your own Hero.’

TCS as a brand has become a 
thought-leader shaping the plus 
size industry & providing a barom-
eter for the season’s latest trends 
in every aspect for voluptuous 
women. This bi-monthly magazine 
explores what it really means to 
be plus size in the modern soci-
ety. We examine different types of 
plus size people; from people who 
consciously choose to gain weight, 
to the architecture that has been 
shaped around our figure. We want 
our articles to inspire a cultural 
conversation with our readers. 
We explore the lifestyle & dispel 
misperceptions of the plus size 
world.

Owned, developed, designed and 
written by plus size women & men- 
TCS understands our reader, be-
cause we are our reader!

Who 
We Are



As an option for Advertisements, Thick Curves Sensation is 
coming up with a new concept that is yet to be tested in 
the local market. In partnership with an affiliated Mar-
keting and Advertising Firm, the magazine will feature 
specialized advertisements that will not only be designed 

to appeal to the intended target market but also priced reasonably. 

The magazine will be visually appealing given that quality models and 
photographers with a unique eye will ensure that each page fits the 
bill and can pass as an artistic pin-up in any plus size person’s world. 

Positioning Statement

Thick Curves Sensation was developed to provide a platform through 
which the East African plus size community can explore its own vi-
brant way of life. It’s a window that explores activities and issues that 
impact and interest the plus size men and women. For the very first 
time in East Africa, a magazine that acknowledges the unique charac-
teristics that go to define a particular way of life- the plus size culture.

Competitive Advantage

Thick Curves Sensation represents the larger pie of the East African 
community- plus size men and women. In the last decades, majority 
of publications and the larger media have focused on the minority 
very slim and tall models, with an unreal ‘perfection’ theme. The 
society has come to appreciate that the pressure on both men and 
women, especially women to achieve this ‘perfection’ is unnecessary 
as more and more people are appreciating their natural ethnic ap-
pearance. The curvy African Woman is now dressing up and showing 
her curves in a way not seen before, and Thick Curves Sensation is 
here to that to the next level. We believe curvy women are just as 
beautiful and that big and tall men are just as attractive and more 
importantly, that over 60% of the East African community can relate 
to this!

Any brand aspiring to reach over 60% of the East African population 
via an exciting, fresh and unique publication has a reputable partner 
in waiting. This is the first time in East Africa that ANY QUALITY Mag-
azine has focused exclusively on a segmented mass market approach 
like this. 



Editorial – The Editor will engage 
the reader in small real talk. A 
heart to heart welcoming gesture 
that summaries the magazine in 
4-5 paragraphs.

Feedback and Fan Page – In its 
mission to be interactive, Thick 
Curves Sensation will invite com-
ments from readers on our var-
ious platforms from the Social 
Media sites and Emails. To keep 
us on the edge, Thick Curves 
Sensation will be replying to each 
comment and publishing some of 
the questions and comments with 
responses in pages touching on 
the sections queried on.

CONTENTS

Columnists – Thick Curves Sen-
sation is a publication by plus size 
men and women; including the 
columnists. This is to keep the 
content real; from real life expe-
riences to cultural matters, there 
is nothing to fake about the plus 
size way of life. This means that 
we can guarantee that our readers 
can relate to every page’s content. 

Health and Fitness – From plus 
size workouts to healthy diets to 
Yoga, Thick Curves Sensation will 
lift the veil on what Healthy Plus 
Size living is all about.

XXceptionaL – Using our exclu-
sive contacts, each issue of Thick 
Curves Sensation will feature 
relevant and inspirational plus size 
men and women whose success 
or experience can inspire our 
readers to better lifestyle, self-es-
teem or self-belief. 

Fashion & Style – Our fashionista 
will let our readers in on what’s in 
and out. The cliché statement that 
essentially defines what fashion is 
all about. This will especially focus 
on dressing up curves beautifully 
and elegantly as well as where to 
shop for these trendy plus size 
clothing. 
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Food and Cuisine – Our dedicated 
team will let you in on the finest 
food and secrets of making that 
perfect sumptuous dishes that 
you have been craving and had no 
idea where to start using the sim-
plest language. This section will be 
healthy- living focused as we try to 
promote the same among the plus 
size community in East Africa. 

Feature Stories – Thick Curves 
Sensation will feature in–depth 
well researched feature stories 
with human-interest angles that 
will have a mind-boggling chang-
ing effect.

Business – Our Business Features 
will have escalating investment 
interest stories accompanied by 
verifiable figures and reports by 
reputable independent organiza-
tions or writers. This section will 
strive to empower our readers 
with financial knowledge that can 
help them shine from day to day 
basis. 

Living Richly – this section will be 
focused on helping our readers 
live every day to full potential 
despite any setbacks that being 
plus size presents in a commu-
nity focused on a certain way of 
‘perfection’.  It will include real life 
undesirable situations that we can 
turn to stepping stones as op-
posed to stumbling blocks towards 
a more fulfilled life. 

Men By Men – this is a growing 
section focused on the big and tall 
men in our society. The section 
will be all-inclusive male perspec-
tive into this culture benefiting 
not just the big and tall men, but 
also the women with these men 
in their lives. Look forward to an 
exciting masculine read! 

Entertainment – Cultural Afro-fu-
sion, to Smooth Jazz, to riveting 
Electric genres of Music and 
personalities will be covered in 
our pages to capture our targeted 
audience.
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Thick Curves Sensation will employ tactics 
and marketing strategies that will ensure 
that the product gets maximum exposure 
and is positioned as a great concept maga-
zine that it truly is.

Thick Curves Sensation will engage readers in com-
petitions and offer giveaways in an effort to ignite 
interest from this population.

The magazine will also introduce a selfie campaign 
to promote active readership as opposed to passive 
readership. 

Thick Curves Sensation will also have social media 
marketing campaigns that will be aimed at eliciting 
anxiety and interest among members of the public.

The Magazine will occasionally invite key public fig-
ures to act as guest writers an in turn help in putting 
the magazine’s name out there. Take your average 
fashion designer for example, top plus size model 
and personal brand image personality.

PROMOTION

Thick Curves Sensation is an East African Magazine 
set to conquer the Kenyan market before its focus 
to the rest of East African market.  The magazine will 
employ a mass market sales strategy as it’s consid-
ered more effective in reaching a population that’s 
almost 60% of the entire country. 

Distribution of the Magazine outside Kenya for the 
first 6 months is expected to contribute to 40% of 
the overall sales. To ensure this, Thick Curves Sensa-
tion is partnering with a major distribution company 
that will in essence ensure the magazine’s distribu-
tion in all leading outlets in Kenya and the rest of 
East Africa.  

Subscriptions are projected to be not less than 20%. 
Thick Curves Sensation has also established contacts 
with leading boutiques and body parlors as well as 
hotels to ensure that the magazine is displayed in 
these institutions thereby providing access to spe-
cific target audiences and maximum exposure to 
companies advertising in the Magazine.

Distribution 
Strategy

Thick Curves Sensation has a niche in its tar-
get market as it focuses on plus size men 
and women in East Africa. 

Through Thick Curves Sensation extensive 
research, we have estimated that about 60% of the 
entire population can fit into this class. Taking into 
account the population living or working with these 
men and women, the circulation of the magazine 
cannot be underestimated to be less than 3000. 

Thus the advertisers have a guarantee that their 
products will get maximum exposure to all these 
people. 

Furthermore, through the Thick Curves Sensation 
expert writers, the Thick Curves Sensation magazine 
will cater for the information needs of those interest-
ed in adding weight to achieve a curvier look.  

Thick Curves Sensation recognizes the need to pro-
vide the reader, the advertiser as well the circulation 
and distribution agents with unrivaled products and 
content because it matters that the magazine main-
tains the lead in terms of uniqueness and exclusivity 
in the market with regard to all variables notably, 
fresh and relevant stories and features, deep quali-
ty print and content that is enjoyed by not just our 
target market but also by all walks of life.

TargeT readers 
and CirCulation



CONTACTS 
Lavington, Nairobi.

Email: info@thickcurves-sensation.com 
Website: www.hickcurves-sensation.com 

Mobile: 0700 515 411
Social Media:   Thick Curves Sensation 
                            Thick Curves Sensation 
                            Thick Curves Sensation



STRATEGIC BRAND 
DEVELOPMENT AND DESIGN 

BY

TCS


